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ABOUT GUIDEBOOK
This guidebook contains communication methods 

and issues that need to be considered in 

communication regarding all applications and 

processes that affect the employee experience of 

Unsped Customs Clearence and Logistics 

(UGM).

The information contained in this guidebook has 

been prepared "exclusively for UGM". When 

there is a need to inform external third parties, it 

is recommended that only Part II is shared.



M. HALUK ÜNDEĞER

Founder President

Founding President’s Statement

As stated in our company mission, we are making the sense of reliance, that we obtained from our

customers, sustainable with the strength we get from the most significant stakeholder of the

company, our employees, by aligning our working discipline with the high trade ethics and morals

of Ahi perception.

Within our company, each individual has a distinct education, skill and job. Although our training,

competencies and duties are different, we need to bear in mind that we create a unity when we are

together. Always evaluate and examine your work by asking yourself questions such as why, for

what, how, where and what should I do. Additionally, be an advisor or counselee to those who are

running your business within a mutual empathy.

Employees spend more time at their workplaces than the time they allocate to their families, they

perceieve the companies they are being a part of as a social status and the company arouses the

feeling of belonging within the hearts of employees. They are delighted with the company's

successes and are sorrowed by its failures. These are all human emotions. I guess you will be proud

that the company you are being a part of acts with the concept of honesty and transparency. For this

reason, we should never deviate from our transparency and honesty principle under any

circumstances. In this direction, it is our responsibility to work in a planned and determined

manner.

I wish to make our precious customers and stakeholders sure that they will see this company that

values personal rights and freedoms, gains, contributes to the personal development of not only the

managers but also the employees, combines national and international ethical norms, and carries

corporate sustainability, more powerful in the future.

In the sector we serve, our company enables us to do business in the most appropriate way by

considering the rights of its employees and customers at the same time.

The success of our company goes side by side with the happiness of our customers, shareholders,

managers and employees.



Company Shareholder’s Statement

YUSUF BULUT ÖZTURK

COMPANY SHAREHOLDER

Since 1981, we have created our brand by fighting for the values we believe in, by hard working

and never gave up. We have never deviated from our essential principles of honesty, transparency

and truthfulness.

Today, we are in a good position in the sector with over 40 years of experience. We know that one

of the most important factors that carry us to this success is the "sense of unity" and the

participatory management approach that supports it. In this direction; We hope that our employees

will constantly develop themselves, attach importance to communucation, and not give up on

learning even for a moment.

We are aware that the path to success is to look at our customers as our guests, to treat our

employees with humanitarian sensitivity. As a country-wide competing organization, we are

delighted to carry our basic principles from the past to the future and to improve them every day.

Being successful in our business and in our changing world, of course, requires the ability to use

the elements of enthusiasm, perseverance, tenacity, determination, interest in the job and the

elements to create value . The entrepreneurial spirit we have within us and the ability to establish

these delicate balances in the right way have a great role in the rapid growth of our group and its

current success.

We succeeded reflecting our corporate identity to our target group by combining our educated,

talented and technology-efficient employees with our customer satisfaction-oriented service

approach. As an organization that attaches importance to the economy of the country and

employment, we will do it together with you to be better in the sector in which we operate and to

increase our success.



General Manager’s Statement

RIZA MEHMET KORKMAZ

GENERAL MANAGER

We are witnessing an interesting and significantly critical period in human history. Another

milestone in addition to milestones known for nearly 300,000 years, such as the initiation of

agriculture, the invention of the wheel, the invention of writing, the use of money, the discovery

of the new continent, the industrial revolution, the widespread use of electricity, and the landing

on the moon, is happening today: the digital revolution.

As historiographers recount today in the future, they will probably record that a new era has been

initiated with digitalization. Digitalization is taking such a rapid course that it almost radically

changes all business models, human relations, education, cultural art, international relations,

wars, in short, our lifestyle.

In this changing and transforming new world order, the logistics sector immediately stands out

among the sectors of the future along with informatics.

With more than 40 years of industry experience and professional knowledge, we always break 

grounds, constantly develop and grow with investments in people and technology, emphasize on 

innovation with the on-site R&D Center, make customer satisfaction our core business 

philosophy, adopt participatory management understanding as a principle. Unsped is taking 

continuous and determined steps towards becoming an international brand with the high energy 

and momentum it receives from its expert staff and employees.

We believe that we will achieve much better works together with our internal and external 

stakeholders on the way we walk together.

Unsped, which is the address of the new generation customs clearance, will continue to offer 

“tailor-made” services for its customers.



UNSPED CUSTOMS CONSULTANCY AND LOGICTICS

Ünsped Customs Clearance and Logistics Services Inc. (UGM) started its activities in 1981 with the title of 

"ÜNSPED Bernalillo Nakliyat - M. Haluk Ündeğer".

Since its establishment, our company has always given priority to technological infrastructure and innovations in a 

way that will respond to the needs of customers above their expectations and has been a pioneer in its sector in this 

regard. Our company aims to continuously innovate and develop with a creative and constructive internal criticism 

in the fields of service, infrastructure, human resources, technology, and financial structure in order to serve its 

national and international customers at the highest standards in the future, and thus to provide a sustainable service 

that will serve for many years under all conditions. aims to continue its activities with its corporate structure.

MISSION

To continue to be an accountable, competitive, and leading company in its sector by using advanced information 

technologies and keeping compliance with the legislation and ethical rules.

VISION

To be a Customs Consultancy company that has established a worldwide organizational structure, thanks to the 

high quality and innovative methods it has developed.



OUR

COMPANY

QUALITY

POLICY

Each of our customers is individually valuable to us.

Each foreign trade transaction is at utmost importance to us.

In the development of our employees, our relations with our customers and our attitudes toward them; mutual trust, respect,

dignity and honesty, ethical rules are our essential principles.

Documentation, certification and continuous improvement of our Quality Management System to meet the requirements of

ISO 9001, 14001, 27001, 10002, 45001, 37001, 22301, 28000 standards.,

Stimulating confidence to its customers with solutions that constantly control and renew itself on Information Security,

Achieving company and unit targets in team spirit, based on the total quality philosophy,

Determining the approaches that will improve our performance by reviewing our business processes with the self-

assessment ,

Increasing the efficiency of all our processes to the extent that can compete at the international level in line with the

continuous improvement approach,

We work with all our strength to become an exemplary organization with our leadership in terms of international quality in

the customs clearance and logistics services sector, by managing our activities in an integrated manner with the

environment, occupational health and safety management systems in order to encourage innovative and creative

approaches, and to realize trainings that will increase technical and behavioral competencies.



OUR MANIFEST

We Promise !!!
That as your solution partner and in line with the basic principles of trustworthiness and positive

reputation and with the strength of our corporate culture promoting sustainability, accountability, 

transparency, ethics and management by committees;

That we will always assume a diligent responsibility, provide service using latest technological 

opportunities with ultimate professional competency, take protective measures for customer rights

and conduct a fair competition in compliance with the law. 

It was defined that the proxy holder owes loyalty and care to the proxy giver by the following statement “The trustee is 

obliged to carry out the works and services he undertakes with loyalty and care, taking into account the rightful 

interests of the trustee.". Under the obligation of loyalty, the proxy holder must act for the benefit of the proxy giver

and avoid acting to the detriment. 

“Loyalty debt requires the proxy holder to act in accordance with the interests of the proxy giver in any case; the proxy

holder is obliged to direct the proxy holder’s behavior to the purpose of the Act, which must be taken into account in 

accordance with the principle of trust ”

As part of the obligation of care, “the subject of the proxy holder's debt is to conduct the necessary behavior in 

accordance with their life experience and the normal flow of work in order to successfully realize the result of the act 

and avoid behavior that will prevent it.”

We are well aware that “absolute customer satisfaction” is the path that will lead our company to a reputable, reliable, 

and preferable position.



• What Does Unsped Brand Provide For Us?

• Preface

• Our Communication Tone

• Logo

• Horizontal UGM Logotype

• Vertical UGM Logotype

• UGM Script

• Colors

• Technical Description of the Logo

• Use of Logo on Different Grounds

• Misuses

CHAPTER



WHAT DOES THE UNSPED BRAND PROVIDE FOR US?

Participatory

Management 

Approach

Leadership

Continous

Improvement

Career

Development

Unity and

Sense of Trust

Commitment

and

Sustainability



OUR COMMUNICATION AND TONE OF VOICE

Formality

Advisory

Ethics
Professionalty

Reliability

Credibility

"Red Wax Seal" used to indicate the accuracy of any document and to confirm its content; It is a symbol that shows the representation of

our company in terms of reliability, professionalism, determination, continuity, consistency, commitment to ethical values and business

seriousness.

The pen under the "Unsped Gumruk Musavirligi" text symbolizes our professionalism.

The book symbol under the UGM inscription in the logo states that we work in compliance with legal regulations and legislation, and

that we are based on continuous learning and development.

Stability



Preface

UGM logo user manual states that UGM includes the usage order and rules of the UGM logo in all visual materials

within the scope of its corporate identity. This guidebook has been prepared to guide the basic application questions

and problems that may arise in logo applications in visual materials. The guidebook has been prepared to provide

a framework that will ensure that corporate identity is reflected in an up-to-date, effective and consistent

manner in all communication channels. You can contact the UGM Corporate Communication Department For

your questions that are not answered in the guidebook. The main purpose of the guidebook is to explain the use of

basic elements such as emblem, logotype and logo from a specific source and to prevent these elements from being

produced or copied by taking initiative. UGM's emblem, logotype and logo cannot be used in any way without

obtaining permission.



Horizontal UGM Logotype

The UGM logotype is formed by using the UGM symbol

and the UGM script together. The phrase "UGM

Logotype" on the following pages expresses this unity.

The preferred application of the UGM logotype consists

of the pen symbol sampled on the side and the "Unsped

Customs Clearance" text next to it.
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Vertical UGM Logotype

UGM symbol and UGM inscription can also be

used as subordinate / superimposed below.

The pen symbol that symbolizes the customs broker

placed at the end of the article should be used as

shown below.
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UGM Script

The UGM script is designed in accordance with the UGM 

symbol, with the Algerian Basd font.
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Corporate Colors

The UGM symbol consists of 5 basic colors.
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Logotype Ratios

The ratios and distances of the UGM symbol and the 

UGM text to each other have been determined by 

measurements and no changes must be made on 

them.

12,17 cm

5,22 cm
5,22 cm

5,01 cm 6,96 cm
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Logotype Security Area

The minimum recommended area (safety area) to be left

around the UGM logotype - indicated by "y" below -

must be the height of the miniskilled letters. In tight

spaces, it may not be possible to apply the safety zone

rule on both sides.

Y

Y

Y

Y
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Minimum Size

The minimum usage size of the UGM logotype is 15 mm.

15 mm
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UGM Horizontal and Vertical Logotype In English
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Using UGM Logotype with Slogans

9

Only "especially yours" and "for you" slogans can be placed in the protection area of the UGM logo.



Use of UGM Logotype on Different Grounds

Use on Colored Grounds

While the UGM logo is used on floor with colors that is containing the corporate colors, the shadow and 

gradient in the emblem will reduce the visibility. Occasionally, white font color use is allowed.
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Use of UGM Logotype on Different Grounds

White Background

Usage in the stamp;

White Background;
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Use of UGM Logotype on Different Grounds

Use in Black and White Backgrounds

The UGM logo is used only on black background, except for corporate colors. It is mandatory to use 

white font color on black background.(also see page:10)
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Use of UGM Logotype on Different Grounds

Using on Visuals
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UGM Logotaypının Yanlış Kullanımı 

The colors of the UGM logo cannot be changed

14



Misuse of UGM Logotype

The colors of the UGM logo cannot be changed.
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Misuse of UGM Logotype

• In case of usage on the image; The UGM logo must not be used with the protected area. PNG format 

should be preferred and the logo should never be in the middle. It should be used in the right-left 

bottom or right-left upper corner.( also see: page 13) 

16



Misuses of UGM Logotype

The register mark or any other element of the UGM logo cannot be removed, and the original font 

character must not be changed.

ÜNSPED

GÜMRÜK 

MÜŞAVİRLİĞİ
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Misuse of UGM Logotype

The UGM logo must not be used on any other color ground other than black, white and corporate colors

.(also see, page:10)
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Misuse of UGM Logotype

Except for the slogan "especially yours", no other logotype, text and graphic element cannot be placed in 

the protection area of the UGM logo. (also see: page:9)

DENİZBANK BAHÇEKAPI

TR600  0000 0000 0000 0000 00
TR600  0000 0000 0000 0000 00
TR600  0000 0000 0000 0000 00
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Regular, Constant, and Accurate

Communication, Communication, 

Communication …


